PRODUCT GIFTS ROOM
2008

Never Waste Another Product Sample Again...

Dear Product Manager,
Wellness Summit 2008 Product Gifts Room

We would like to extend this exclusive invitation to offer you a unique and cost-effective
approach to introduce your latest products to the top echelon of wellness and spa professionals
in the industry. We hope you will take this opportunity.

In furthering our Go Green campaign, Wellness Summit 2008 will extend the same concept
embraced in 2007. Participating brands will display their products in the Gifts Room and each
brand is to have their staff on hand to provide information to our Wellness Summit delegates
who will be given time to choose their gifts at leisure.

It will also be an excellent platform for your staff to interact with the delegates and thus build
greater understanding while you directly gauge the acceptability of your products. In this
way also we hope to curb wasteful consumption and raise awareness in the industry of the
importance of working together to preserve the environment.

This year’s Wellness Summit is the fourth in the series. Through the first three series we saw
the participation of the most senior management from leading brands and corporations in

the hospitality industry, Four Seasons, Mandarin Oriental, Shangri-La, JW Marriott, Conrad,
Intercontinental among them. For Wellness Summit 2008, we expect to receive 500 delegates
from various countries and see the participation of these major brands and more.

The media will be also well represented as we expect the participation of 35 journalists who are
specialists in wellness, spa and lifestyle from all parts of the world.

For further information on how to participate in our 2008 Product Gifts Room campaign, please
log onto www.wellnesssummit.com/giftsroom.

Thank you.

Be Well,

Michael Loh

Wellness Summit Chairman



We’re back...

reserve a spot to share your products

We believe gaining depth is better than breadth; quality not quantity. We are sure you will win
much more by gaining better insights and consumer feedback on your products through face-to-
face interactions with your guests.

Sign up and grab this opportunity to reach out to wellness and spa professionals that matter.
This is a unique and cost effective way of promoting your products. You will not only attract
favourable attention but also be able to state your stand as a caring corporate citizen that is

committed to the preservation of the environment.

Our ‘Never Waste Another Product Sample Campaign’, also helps to create for you an excellent
opportunity to get noticed and enhance business networking.

>> www.wellnesssummit.com/giftsroom

EVENT DATES/LOCATION:
October 15-17, 2008 / 9am - 5pm / Palace of the Golden Horses, Kuala Lumpur, Malaysia

APPLY ONLINE AT: www.wellnesssummit.com/giftsroom

PRODUCT MUST ARRIVE AT EVENTS VENUE ON OR BEFORE:
September 30, 2008 (Customs clearance procedures included).
More information on logistic details to be furnished upon payment confirmation.

ENQUIRIES & CONTACT: E: aisya@spaasia.com / T: +603 9200 7966 (Ms Aisya) /
F: +603 9200 5966




Unless someone like you cares a whole awful
lot, nothing is going to get better. It’s not.
- Dr Seuss, from The Lorax

Floor Plan

Limited to 20 Product Brands only
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http://www.wellnesssummit.com

